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Our goal is to acquire, preserve, and expand
knowledge for the healthcare market. 

We pledge to use, share, and broaden knowl-
edge in dialogue with all our partners. 

We will transform our knowledge into prod-
ucts and services that embody the three
fundamental values of our corporate culture: 

Innovation, efficiency, sustainability. 

Our Promise



Ladies and Gentlemen,

As one of the world’s leading companies in
the healthcare market, we have a special
responsibility for ensuring the best possible
patient care and for supporting those who
interact with patients: hospital staff, nursing
home employees, pharmacists, doctors in
private practice, and home healthcare
workers. 

They expect high quality in our products 
and services and a significant benefit for
their daily work. For more than 165 years, 

Sharing Expertise

B. Braun has focused on the needs and
experiences of its customers as the guiding
principle in its business activities. 

“Sharing Expertise” summarizes the way we
work. “Sharing Expertise” describes what 
we promise and what we consistently
practice: winning over customers through
expert knowledge of products, therapies,
procedures, and processes. 
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You are cordially invited to participate in the
dialogue on knowledge and its importance in
health. 

Sincerely,

Dr. h.c. Ludwig Georg Braun



Promoting Synergies
Because we network product concepts. 

Dedicated to knowledge

Hospital Care Division: 
concepts for clinical use

The Hospital Care Division provides doctors,
healthcare workers, pharmacists, and hospital
managers with reliable, intelligent solutions
for the best possible in-patient treatment,
especially in anesthesia, intensive care,
emergency medicine, and the general ward. 

With efficient concepts and innovative prod-
ucts that fulfill the most stringent quality
requirements, Hospital Care has established
itself as one of the leading partners in clini-
cal treatment.

Networking expertise

B. Braun is one of the world’s leading sup-
pliers of healthcare products. Our four
divisions orient their products and services
toward different medical fields: hospital, 
surgery, private practice (medical care and
doctors’ offices), and extracorporeal blood
treatment. 

By networking our divisions’ knowledge and
developing solutions for the healthcare
system, we transform products and services
into integrated systems.
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Aesculap Division: partner for surgery

The Aesculap Division focuses on products 
and services for core processes in operative 
medicine. The product range includes surgical 
instruments, implants (e.g. for orthopedics
and spinal surgery), endoscopes, surgical
motor systems, suture materials, container
and storage systems, and products for car-
diology. The division also actively exchanges
knowledge through its international service
network and its numerous continuing edu-
cation programs. 

OPM Division: supplier for private 
practice and home care

The Out Patient Market (OPM) Division 
targets private practitioners as well as the 
hospital and homecare nursing sectors. Its 
product and service concepts take into con-
sideration disease causes and concomitant 
conditions. 

The OPM portfolio includes, for instance,
products for modern skin/wound care and
diabetic patients.

MedTech Division: systems for 
extracorporeal blood treatment

The MedTech Division concentrates on treat-
ment systems for acute dialysis, hemodialysis, 
and therapeutic apheresis. It provides new
prospects for quality of life for patients with
chronic renal or metabolic diseases. 

B. Braun Avitum operates more than seventy
dialysis centers in numerous countries in
Europe and Asia. 



Improving applications

B. Braun has a long tradition of developing
innovative products to simplify doctors’ work
routines and improve therapies for patients.
Whereas the company initially focused on
inventing the technical solutions themselves,
today B. Braun develops and refines products
– in close coordination with its customers.

B. Braun is especially committed to safety.
Improved applications play a significant role
in this effort.

Early exchange of expertise

Founded in 1839, B. Braun transitioned from
a small-town pharmacy to an industrial
enterprise in 1908, through the manufacture
of catgut. Catgut is a sterile, completely
absorbable suture material made from sheep
intestines and developed in close cooperation
with a surgeon and user of suture materials,
Dr. Franz Kuhn. 

Inspiration for infusion therapy

With the development of Sterofundin in 1930,
the company laid the foundation for modern
infusion solutions. Since then, B. Braun has
operated as a motor for innovation in infusion
therapy. The Kassel Symposium on fluid and
electrolyte balance was established in 1957;
two years later, B. Braun introduced the Karl
Thomas Prize, awarded yearly by the German
Society for Anesthesiology and Intensive Care
(DGAI). With the development of Lipofundin
in 1962, B. Braun launched the first lipid
emulsion developed in Germany.

Useful products 1864
Anti-migraine sticks
and bandage strips

1904
First Aesculap catalog:
surgical instruments

1908
Absorbable suture
material (catgut)

1930
Sterofundin

1935
First electrical
surgical motor

Creating Innovation
Because we are bound by tradition.



The Braunüle success story

After the 1962 debut of the Braunüle, the
first one-piece plastic cannula for continuous
infusions, the brand name quickly became a
synonym for the entire product category. A
pioneering achievement followed 40 years
later with the development of the indwelling
passive safety IV cannula: when the needle is
extracted, a special safety clip automatically
slides over the sharp end of the cannula to
protect the user from needle-stick injuries.

Milestone in navigation

Modern hospitals and clinics trust OrthoPilot,
the leading navigation system for joint
surgery. This innovative product is developed
and distributed by the B. Braun Aesculap
Division, a pioneer in CT-free navigation.
Numerous international scientific studies
demonstrate the advantages of OrthoPilot,
thousands of which are in use worldwide.
The system makes it possible to precisely
position implants, thus increasing reliability
for doctors and patients. 

Inspiration… Idea… Innovation prize.

The market demands innovation; B. Braun
fosters it. Outstanding achievements are
becoming increasingly important to maintain
competitiveness. B. Braun rewards the
development and implementation of new
ideas in products and services. The criteria
for awarding the B. Braun Innovation Prize
include customer focus, project management,
and successful product launch.
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Syringe pump

1956
Plastic IV
container

1962
Braunüle

1998
OrthoPilot

2003
B. Braun Space



TransCare

Exchanging knowledge from the various
medical fields in which B. Braun op-
erates leads to integrated solutions. 
With TransCare for instance, B. Braun
creates an interface between hospital
and home care.



Concepts for the healthcare system –
concepts for patients.

B. Braun’s diverse fields of expertise allow
the company to view the healthcare system
as a whole. The company incorporates new
developments and offers solutions for all
those involved. For example: the TransCare
service provider. 

The trend toward shortened length of hospital
stay means patients, relatives, and home help
require significant amounts of counseling and
support. Numerous questions arise about the
further course of treatment at home: What

Ensuring Quality of Life
Because we take a comprehensive approach.

therapies are possible? What equipment is
necessary? Who assumes the associated costs,
and who are the responsible contact persons? 

TransCare offers vital assistance in this area.
Before being discharged from the hospital,
TransCare provides patients with support and
counseling. The goal is to inform patients
about therapies and courses of treatment
and to reduce anxiety. 

The interdisciplinary cooperation between
hospital and home care will play an increas-
ingly important role in the healthcare system
of the future. 

B. Braun would like to embrace this develop-
ment by providing patient-oriented services
and fostering synergies in the medical
network.
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From Germany to the world

The company’s history began on June 23,
1839, when Julius Wilhelm Braun took over
the “Rosen-Apotheke” pharmacy in Melsungen
and expanded it to include a mail-order
business for native herbs. Today, more than
165 years later, B. Braun is a global player
with round about 31,000 employees and
subsidiaries on five continents. 

Melsungen – in the heart of Europe

B. Braun’s corporate headquarters are locat-
ed at the Pfieffewiesen site in Melsungen, 
in the northern part of the German state of
Hesse. 

The pleasantly landscaped “City of Industry”
houses the central management and admin-
istration, the European logistics center, and
the state-of-the-art manufacturing facility
for IV administration sets.

Also located at the site since 2004: the
Leading Infusion Factory Europe (L.I.F.E.), the

most modern IV solution manufacturing
facility in Europe.  

Our German Location



Embracing International Diversity
Because we learn from one another. 

Active around the globe

B. Braun is a large multi-national com-
munity. Round about 31,000 employees on 
five continents are committed to the 
company’s goals on a daily basis. 

Cultural exchange is an integral com-
ponent of our philosophy: in Germany 
alone, B. Braun employs citizens of more 
than 30 nationalities. 

The company’s global network generates
significant synergistic effects: ideas that
have been successfully realized in one
market act as a stimulus for others.

Network of expertise



selected business locations


